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Dwight D. Eisenhower was arguably one of the greatest presidents in all of history. But how did Eisenhower come into the public eye and gain multitudes of popularity? If we analyze the election of 1952, there is an ad that explains why he got so popular. One of the first things to come to peoples’ minds when President Dwight Eisenhower is mentioned is the famous slogan “I like Ike.” This campaign piece is still remembered to this day for its simplicity, its correct portrayal of his supporters, and its use of the mass media.
1) The political campaign ad labeled “I like Ike” was created by Irving Berlin. The term Ike came about because Eisenhower's nickname was Ike. This political advertisement advocates for all Americans to vote for Eisenhower. The advertisement created by Berlin soon became the best political ad of its day. Irving Berlin wrote campaign songs for Eisenhower, and Walt Disney Studios. With no affiliation to any political party, Berlin was dedicated to songwriting since the age of 5. The catchy “I Like Ike'” song dates back to a Broadway musical titled “Call Me Madam.” The rhythm and acting are all similar to the “I like Ike” political ad. Berlin set up a video to copy the same movements and song of the play. Yes, in a way, what Berlin created was a construction. Berlin set up this advertisement because he knew that the theme would catch on and individuals would enjoy it.
2) In this advertisement, the beginning of the ad starts out with a repeating “Ike for president, Ike for president, Ike for president etc…” Then Uncle Sam, with an IKE badge, strolls through. The advertisement goes on to say that “everyone likes Ike, even animals like Ike.  Then everyday common folk come strolling through with their Ike posters. The common folk stretch from farmers, to businessmen. After that, the ad shows that the people will follow Ike day or night.  In the end, the advertisement shows a rising sun with Ike’s name on it. The implied reality of this ad is that everyone, no matter who they are, will vote for Ike. The ad wants to imply “why aren’t you voting for Ike? Everyone else is!” The ad stretches from common folk to businessmen to cover a wide range of individuals. The ad, through its tireless “Ike for president” repetition, wants to drill into individuals’ heads that they should vote for Ike for president. The ad is catchy and repetitive to show both an apparent reality and an implied reality. 
3) To me, this ad gives me a new perspective on political ads. This ad has shown me that through repetition, meaning can be achieved. Berlin achieves repetition perfectly. This ad is not annoying; yet it still gets the message of “vote for IKE” across. This advertisement constantly repeats the phrase “I like Ike.”  Compared to modern day advertisements, which emphasize honesty, commitment, and patriotism, this advertisement shows me that a basic understanding of repetition, can lead to an enormous result. If one studies the basics of repetition and simple verbal visual interplay, he or she can convince a large crowd and make them join a political cause. Berlin demonstrates these concepts perfectly to draw individuals into Eisenhower’s political movement. This ad has me repeating “Ike for president!” A catchy jingle, along with lyrics not totally devoid of substance, it is essentially a device for reminding voters of their personal attachment America. Therefore, through simple techniques, Berlin has given me a new opinion to view political ads through.

4) Without a doubt, this political ad had a profound impact on the media. The headlines of the day proclaimed “Ike for president!” The media consumed this ad and brought it to life. Various media outlets showed the ad, and the commercial got Eisenhower more votes than he could have ever imagined. Irving Berlin was the individual who profited from the commercial. Eisenhower was so pleased with the ad, and its success that he received a congressional gold medal. But in retrospect, the real winner is Eisenhower. Berlin might have been the man to receive the money, but Eisenhower was the man who won the presidency. The commercial influenced the public eye on Eisenhower, and in the end, Eisenhower won the presidency. 
5) In this ad, there are several core values presented to the viewer. One very obvious value is the repeating “Vote for Ike.” These values are without a doubt, engrained into memory as they are sung and repeated over and over. Another value that is present in the ad is that Ike is patriotic; so patriotic that Uncle Sam supports him! There is an obvious bias in that Ike wants his America to vote for him. He describes is competitors as unworthy and as donkeys. Berlin subtly puts that Eisenhower’s competitors are asses (donkey’s). Another value that is shown in the ad is honesty. The ad shows honesty by showing that all Americans view him as honest and will vote for him. You can see that individuals will speak his name day and night to proclaim how honest he is. Therefore, there are several key values that berlin installs of Eisenhower. Through careful examination of the ad, the ad implies that Eisenhower is patriotic and honest. 

6) This ad had a profound impact shaping both the national discussion, and this ad has implications for modern day politics. One of the first things to come to mind when President Dwight Eisenhower is mentioned is the famous slogan “I like Ike.” Paired with that slogan in 1952, was this animated video in which a parade of. This ad helped Eisenhower to “build his name.” In a day and age where musicals and plays were all the rage, the ability to tap into a public phenomenon was stunning. Modern day politicians still use these techniques. President Obama taps into the public eye through means of social media such as twitter. Therefore, what Eisenhower did was phenomenal; Eisenhower found a way to shape modern day politics.
7)The advertisement created by Berlin was created using Independent animation. Roy Disney was the individual that created the slides for the animation.  Independent animation is created by stringing together multiple photographs to create a moving object. This type of animation was widely popular for its time because it was the most modern type of animation to date. Disney had to draw up each individual slide, and string them all to create meaning. Disney also incorporated sound, which makes the advertisement that much more impressive. This advertisement would not be as relevant in other mediums such as text because there is no verbal visual interplay. When an individual sees and hears a video, their intellectual reaction is doubly stimulated. If an individual sees a text, without sound, the text essentially becomes a multitude of still frames. Therefore, by using an independent animation, individuals are able to recognize the true intention of the advertisement.
8)The video created by Disney and Berlin is a result of a manipulation. This video was carefully constructed to produce a result. Berlin and Disney used the most up to date technology to combine both a verbal and visual interplay. Although the film is “low resolution” in today’s standards, the video itself is a masterpiece. The idea that a crowd would “take Ike to Washington” seemed to be the case. Anywhere he went, crowds were. He was known, at least during his campaigning for president, as a communicator who was able to connect with his audiences. Therefore, although the video is manipulated, the film still has power.
Therefore, the advertisement created by Berlin is not just an advertisement. This ad shows individuals that one political ad can have a profound impact on society. This ad not only helped Eisenhower win the election campaign, but the ad also helped shape the course of how advertisements are shown in the modern day. This ad has implications for both the past and the present. 
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