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The issue of big data and analysis of big data for Procter & Gambler

Procter & Gamble Company is an American multinational company that specializes in the supply and production of a wide range of personal care and hygiene products, personal and consumer health products. The company was founded in 1837, with its headquarters downtown Cincinnati, Ohio. The products offered by the company are organized into categories like feminine & family care, beauty, grooming, fabric& home care, and baby, and health care. The company has branches in over 80 countries across the world. Given the fact that P&G is a multi-national company, it handles big data that arises from its day-to-day operations from its numerous branches. The company’s adoption of big data, it has to through severe adoption that involves the use of well-informed individuals, and appropriate technology.
P& G has a multi-layered initiate for handling big data that moves from the application of a proof-of-concept environment method majorly used by data scientists and most specialized technical users to a more business-oriented brand managing techniques used for providing an inside to company about its brands across different geographical locations.  The company has a global business service organization that works to deliver its shared services such applications from big data and core data from its data warehouses to advanced analytics and business intelligence. To address the issue of big data, P&G implemented the Oracle Big Data Appliance together with the Cloudera Hadoop ecosystem. These approaches have helped the company in solving several big data mysteries that incorporates the best analytics capabilities (Davenport, 35). The company has been able to integrate large amounts of both structured and unstructured data that arises from its new sources of online data, customer-facing operations, traditional data sources, supply chain, and customer interactions. P&G has adopted the Oracle big data appliance for the analysis of its big data because the appliance delivers an easy way easy way to deploy solutions to the type of data that analyses, it provides an optimized and complete solution for big data and single-vendor support for both software and hardware. 

The Oracle big data appliance implemented by P&G provides it with pre-engineered solutions for its big data problem. The Oracle big data appliance provides the company with a capacity to support a complete analysis of multiple data sets such as those arising from the company's internal enterprise information, industry sources, internal supplies information, and retail data. With this proper and efficient analysis, the company gets an opportunity to respond quickly to both internal and external issues that it is facing and also has a superior time to evaluate and value the outcome of the analysis of its data. With this integration of the Oracle big data appliance, P&G has all the capacities to upload and integrate all types of data quickly, perform a reliable analysis, and obtain efficient and reliable solutions to its big data issues. Consequently, the company has adopted the use of visual data analytics from Spotfire that gives a visual display of the company's important information, on what is commonly referred to as decision cockpits. This key information is made available to over 50,000 employees at ago.  The company has also developed meeting places known as business spheres in several locals to allow managers to meet and review the information provided displayed to help improve the process of decision making for the company (Blackburn, 45). 
Data analyzed by P&G

With the adoption of the Oracle big data appliance, the company gets a platform that helps it to capture, organize, and support the deep analysis of extremely complex data streams that flow into the enterprise from different sources of data, and also extremely large data. Consequently, Oracle allows the company to choose an appropriate storage infrastructure and processing site that is convenient for the company depending on its end-use requirements, structure, and work-load features. The Oracle databases allow for access and analysis of data by a larger community with similar methods. Additionally, Oracle enables P&G to add new data to the old ones by providing a platform for adding Oracle big data appliance to the front of Oracle databases.  As such, the company gets the capacity to acquire and organize big data in a way that the most important portions of the data that provide the company with true value are analyzed first in the Oracle database. Oracle data appliance, also provides maximum speed and efficiency for the analysis of the company's big data since the Oracle big data appliance can be readily connected to the Oracle Exadata database appliance that operates the Oracle databases. The company uses the Exadata appliance to achieve outstanding performance for hosting data warehouses and processing transaction databases (Davenport, 64). 
Hows P&G transforming data to useful information


P&G transforms its data into useful information by taking into consideration the most critical data about the company's performance and decision making processes. The company transforms its large amount of data to useful information by collecting only useful data. The company only selects data that is critical to its decision-making process and the ones that can be used to gauge its performance. The company has managed to change its standard business reporting techniques to a visual illustration of its business trends and status by using the key. The decision cockpits, the company have the capacity to collect different types of data through reports, phone calls, emails, and letters. In this way, the company is in a position to select important data that is readily analyzed by the Oracle big data appliance to integrate important information and use it appropriately. The company also emphasizes on the collection of accurate data and uses appropriate analytical tools to get the information that gives meaningful insight to the company's responsibilities, performance trend, and critical decision-making points (Blackburn, 49).  
Future directions for P&G concerning data collection and decision-making in so far as HRM is concerned

The future direction for P&G’S data collection and decision making is the elimination of manual collection and aggregation of data.  The adoption of a data visualization system by P&G and the use of technical data analytics systems have helped improve the company's rate of production and collaboration in its performance across different continents. Consequently, the use of Oracle big data appliance has helped the company to get an integrated analysis of it's big that arises from its numerous operations (Davenport, 59). As such, the company seeks to continue investing in more advanced methods that enable it to handle the issue of big data efficiently to produce integrated information that helps in simplifying the company's work processes, focusing on the better strategies to innovate its consumer experience and improve the process of decision making. If the company continue making more investment in improving its data infrastructure,  it will become easier and effective for it to handle and monitor its activities and improve their customer experience.
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