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1. Target market
There are several economic activities that an organization can engage in in order to increase its performance. The first business would be businesses that are focused on making books for selling to the students. This is something that is done by different publishers and it is done with the aim of making sure that they make and sell books to many schools and children in general. The second type of business that would be willing to support the nonprofit organization are the sports kit makers. 
These are the people that are focused on making sports equipment and kits and thus would be willing to support the foundation with the aim of making their sports kits to be more famous among the participants (McLeish, 2011). The third type of business that would be willing to make donations to such an organization would be fast food or general food companies. This is something that would be done when trying to ascertain that the majority of the people that are at the event are able to gain publicity for the company’s foods with the aim of increasing the sales of the company in general. 
2. Competitive environments
There are several other events that are taking place within the greater Victoria area. These are all events that could see the other sponsors choosing to sponsor them and not the KidSport event. The first is the art gallery of greater Victoria which focuses efforts on enriching human spirits through the visual arts. AIDS Vancouver Island which is an even that is aimed at helping the people that have aids as well as those that have the hepatitis C. the third is children international summer villages. This is an event that brings children together from all over the world for the summer to foster better relations. 
In order to ascertain that the children in Canada are supported, there are many other events and organizers around Canada that run events that are similar to the KidSport events. One of the most common is the plan Canada which is also among the oldest organizations and helps make sure that the children are supported. The second is Essence Kids which is an organization that has the aim of making sure that they can help the different kids that have disabilities in order to provide them with different opportunities in life. The third is Blessing in a bag pack. This holds charity to make sure they help children to be able to get food when in school.
3. Economic trends
As a result of continued economic growth, it is notable that the nonprofit sector has also recoded considerable growth in recent years. The organizations that are in the area have been able to record consistency in the growth of the funds that they receive from both private donors as well as the different organizations that offer to sponsor the different events that take place within these organizations (Jean-François, 2015). The competition for these funds has however increased considerably as more organizations have been able to set up offices in this region hence making the chances of getting these funds harder to achieve. 
Among the economic factors that can make donating to be more difficult to do are the following. The first of this is inflation. This is something that can drastically reduce the purchasing power of customers and this would result in businesses having reduced sales. This is something that would generally reduce the donations made to the nonprofit organizations. Second, to enhance the donations made, among the factors would be the expansion of the economy which would make the businesses to have more money and hence more to donate.
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