Tesla completely dismiss the core public relations department at its US headquarters, it become the first car maker without any public relations department in America. 
The last head of Tesla's global communications, already left the company in December 2019. The rest of tesla's communications team will either leave or relocate. 
So there is a question. How can Tesla continue to grow so fast without public relations department? Well. Evidently, The answer is Elon Musk, Elon Musk will keep Tesla growing fast. 

[bookmark: _GoBack]So who is Elon musk. Elon Musk is an entrepreneu, engineer, and charitarian. He is a Triple South African, Canadian and American citizen.He is CEO and CTO of SpaceX, CEO of Tesla, and chairman of the Board of SolarCity Directors . So many title.But the important thing is Elon musk is a network celebrity, he is well known by netizens, and he plays a significant role in tesla's social media.

By now, Musk has 40 million followers on twitter, it’s fair to say he’s a mighty network celebrity. It is enough to spark a lot of discussion on social media just by answering a few question or even a simple word “yes”. No other car makers can attract netizens’s attention as Tesla. 

Mr Musk is so confident of his personal influence that shutting down his public relations department, he do think it would be a cost-saver. His radical attitude is also reflected in his opposition to paid marketing. As you know, traditional car manufacturers have been spending a lot of money on marketing and brand maintenance.In May, Tesla shareholder James Proposed that tesla should spend more than $50 on advertising for every car it builds.But. Musk is adamantly opposed to the proposal and has made clear that he despises paid advertising.It said Tesla would not pay celebrities to drive Tesla’s cars, or give them discounts, and would not pay for advertisements. Musk prefers to communicate with fans on Twitter rather than advertising.

Success of musk is so legendary that netizens like to refer to him as Silicon Iron Man. There is a interesting story, Robert Downey., who is preparing to play the lead role in the Iron Man movie, was suggested that he should visit Musk. Musk is thought as the most similar people to Iron Man in real life. " after taking the offer and touring the SpaceX and Tesla factories with Musk, Downey said "Musk the real Iron Man, .After iron Man was officially launched. Musk is also widely regarded as the original of Iron Man. In addition, he enjoys cameo in movies and TV show, including the Big Bang Theory and Iron Man.

Many companies work with individuals who have social media fans are called influencers because they can influence the decisions of the buyers . Tesla's most important influencer is Elon Musk, its CEO. Musk's influence is evident, with 40 million followers on Twitter, compared to 3.6 million on Tesla. Musk has focused on building himself into an influencer to promote his company.This not only reduces costs, but also personalizes the company's brand.Personalized branding creates more opportunities for consumers to connect with the brand vision.Musk comes with his own traffic attribute, which becomes a business card for the company. As a result, consumers have become more trusting of his brand and company.

[bookmark: OLE_LINK1][bookmark: OLE_LINK2]Musk takes time out of his busy schedule to update his Twitter. He has used Twitter to build a Tesla community, a loyal fan base. Musk will personally respond to the comments on Twitter. This can build up the reputation of Tesla and promote the brand.That's why Tesla fans feel they're taken seriously. Fans have a chance to connect with the CEO and founder of the company. For fans, this sense of engagement is unique.This is also good for Tesla, as it allows fans to actively accept Tesla's messages without promoting them.In return, those fans will stick up for Tesla.Musk's interaction with fans creates a win-win situation.The real reason for Tesla's success is the interaction with its fans.It is this interaction that has made this young company a force to be reckoned with in the automotive industry.
